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PROGRAMA - Primer ano

U-4: Marketing e

U-1: Oferta, demanday U-2: Comercio internacional U-3: Estructuray politicas
de los mercados investigacion de

agroalimentarios

Precios de productos y modelizacién de
Agrarios productos agrarios

mercados
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U-5: Planificacion del U-6: Estrategia del U-7: Marketing U-8: Proyecto de
marketing mix marketing y su internacional y estudios Marketing
de casos de empresas

control
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Market research

Market research is conducted for an agro-food firm throughout the whole course.
Real issues affecting the firm are analysed and solutions are presented.

o™

:; = E Multicultural groups
4 firms of 5§ members

y Double tutoring
i academic and professional

8 months' work

Market research conducted
in recent editions
(2009-2015)

Improvementsin Non-celiac consumers' profiling and
online beef willingness to pay for gluten-free products:
marketin the case of ‘Quadritos’ Dr. Schér
2012012 edi:ioﬁ 2013-20 ¥ edition

Description

Setting

objectives Setting main and specific objectives

and selecting Identification of targets

methodology Choice and application of the appropriate methodology

Data Data processing and analysis (univariate, bivariate and multivariate)
Extraction of results

i I ——
Definition of strategies
Design of the action plan

5 ~ Scheduling and budgeting
F Establishing a control plan

1
I
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Market potential of Protected
Designation of Origin (PDO)
olive oil

2013-20 ¥ edition

A generic promotion
campaign in USA and
Canada of garnacha
wines coming from five
Spanish Designations
of Origin

20 13-20 ¥ edition

Study of consumer behaviour
towards coffee grounds:

the case of the Mini Funghipack
2015-20 16 edition

Valuation of the degree of

acceptance of natural apple,

peach and pear juices

by consumersin Zaragoza
2009-20 10 edition *

We have collaborated with over 40 companies.
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UNIVERSIDADE DA CORUNA

universidad

JURTA DE AMUALLOIA deleén
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CONSEJERIA DE AGRICU [TURA, PESCA Y DESARROLLO RURAL

'ﬁ' ,/%\ Universidad
CREDA S | Politécnica
CENTRE DE RECERCA EN ECONOMIA \__\J// de Cal’tagena

DESEMVOLUPAMENT AGROALIMENTARI

ndo afio - Instituciones colaboradoras

UNIVERSIDAD DE EXTREMADURA

universidad
de{edn

UNIVERSIDAD
4f DE MALAGA

)4 X

.‘,
Universitat de Lleida UNIVERSIDAD DE

MURCIA

% VNIVERSITAT
€./ D VALENCIA

2 UNIVERSITAT
[JF) POLITECNICA
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In the second part of the programme
(60 ECTS) students go on to conduct
their Practicum and Final Master
Project at national or international
universities, research centres or firms.
Studentsreceive training in aresearch
team environment and benefit from

i iversidad
n gIi|e4.5n

ot
&CREDA

%@) Cornell University
N

Universidad
" de Navarra

. UNIVERSITAT

L L P

Year Two

excellent resources and valuable
advice. The experience acquired during
this period goes beyond gathering
knowledge and practical skills. It
provides a full introduction to the
reality of the professional world.

~=»-.. UNIVERSIDADE
“Za=— DA CORUNA

Universitat
de Lleida

Politécnica
de Cartagena

OEE
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Final Master Projects
conducted between
2008 and 2015

!

Jorgelina Di Pasquale (Italy)

“Functional foods: consumption profiles and willingness
to pay for dairy products enriched with CLA (conjugated

linoleic acid)”. 2008/2009 edition

Said Tifaoui (Algeria)

“Muslim immigrants’ attitudes towards and perceptions of

Halal meat in Spain”. (*) 20 10/20 fledition

(*) Awarded CIHEAM prize for the best thesis of the 2010-

20 Medition

Meryem Ameziane

(M
“Marketing plan to launch a food product (olive oil) in a

foreign market (USA)". 20 12/20 13 edition

Carolina Martinez Origone (Spain)

“Vaue chan of agro-food products from southern
Mediterranean countries: Analysis of target markets”.
2010/20 fledition

M? Alejandra Tuma Borgonovo (Argentina)

“Quality, food safety and traceability in fish products:
signals, evaluation and their importance in purchasing and
consumption habits. The case of hake”. 20 10/20 11edition

Sola Ibrahim Youssef (Lebanon)

“Marketing strategies of food innovations and their effect
on consumer acceptance (innovative labels for crianzared
wine)”. 20 12/2013 edition

MASTER IN AGRO-FOOD MARKETING
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Profesores part|C|pantes_en Ia ed|C|on 2017/2018

"“

NORWAY

E. VARDAL, Univ.
J. ROSS
Univ. Mii SPAIN

L.M. ALBISU, ¢
IRELAND A. GRACIA,

M. HENCHION, Ashtowy Fe l. GRANDE, Uni
Research Centre_, Dubli g H\IC,.LAI\PNIZ)IDLIJS"C ZA'GA’ JKOVIC, North Dakota Stat
E. KIDNEY, Dublin Ins 5 » UNIV. zaragoza AYGA, Univ. Arkansas, FayetteVilleé %

Technology EZ, Univ. Pablica PALMA, Texas A&M, College Statiof™ —. . _

N. MINTO, Dublin Inst. 8 . SELTZER, Corp Resource Inc., Minnesota

Technology D KINGDOM : TGREN, Univ. Missouri, Columbia
ALLINOR, Univ. Newcas

LUXEMBOURG UBBARD, Univ. Newcastl

M. ALTMANN, Co Concept, KEHLBACHER, Univ. Reading

Leudelange . NESS, Univ. Newcastle



Marketing Agroalimentario
Participants by Region (%)

19

CIHEAM (without Spain)
19 Spain

Latin America

Other Countries
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Participants — Degree (%)
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